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Abstract. The main purpose of this paper is to promote the work of a great team and to offer to the academic society and not
only, the results of this achievement. All the theoretical and practical views focus on making a rigorous inventory of all that
means rural tourism, a field that grows each second and expands. Another main objective is to analyze the main
characteristics of this field of interest (theoretical concepts, forms and activities, social and economical meanings,
implementation and development), characteristics that are seen through two both a general view and a view that focuses on
the relation between rural tourism and the Romanian village.

On the other hand, this research reveals more particular aspects applied on the example of Romania. Along with the issue of
sustainable development, the results of this research tend to be useful for all projects and management strategies. They also
target the entrepreneurs by integrating all rural activities in a complex vision that sustains development and preserving the
rural society.
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1 Introduction Victoria, Gogozan Alexandra, Hornoiu Remus,
Isac Florin-Lucian, Plaias loan, Pop luliana,

Romania seems to be a country with a strong Rusu Sergiu, Savoiu Gheorghe, Stanciu Mirela,

touristic potential, due to the variety, beauty and Taicu  Marian, Tanase  Mihai-Ovidiu,

originality of the natural and anthropic Ungureanu Danut, Viad Iulian , members who

resources. In the last period, a lot of writings gave to all those interested in this field, all of

have been published, all having the same goal: their research, knowledge and various

to remind us of this strong touristic potential information about rural tourism; what was born

and the methods to develop it. out of this collaboration surprises everyone due
One of the most recent writings to the original perspective, the great amount of

published by C.H. Beck S.R.L is called Rural research and given solutions.

Tourism — Treaty and it is the result of a long

collaboration between passionate researchers 2 A new approach

from prestigious University Centres from

Romania, like Bucharest, Pitesti, Cluj-Napoca, When a field of interest is so complex and

Arad and Vatra Dornei. The treaty opens the exciting for any eye, mind and soul and so

gates to old values of the romanian people, to tempting, economically speaking, that even the

authenticity and unique touristic products. most authentic manuscript couldn’t compress it,

The coordinators of this paper are two well- it becomes absolutely necessary to write

known personalities of this field of interest: something that is the result of optimum and

prof. Dr. Puiu Nistoreanu and Conf. Dr. unique research through its character.

Marinela Gheres, seen as promoters of rural

tourism in Romania. They brought together 2.1. Rural tourism and the Romanian rural

other personalities of the Romanian academies space

and formed a unique team: Bdanuta Mariana,
Ciornea Raluca, Craciuneanu Viorel Firescu
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Divided in 14 chapters, this piece of work
approaches, in ascending line, points like rural
tourism in Central, Eastern and Occidental
Europe, the rural village and its symbols (wood,
time, space, human-animal bonds) and then
going towards the economic side of this form of
tourism (economic theories, agrotourism and
the economy, marketing of rural products) along
with ecological aspects, so important for
sustainable tourism. This new approach offers
all readers a whole new vision towards rural
tourism. Without wanting to discredit the
authors, we should mention two of the initiators
of rural tourism in Romania, The Village
Museum and The Peasant’s Museum, symbols
which lived through time due to personalities
like Ernest Bernea, his son, Horea and all the
others who brought their contribution to this
field, by adding value.

The results of the research, obtained after
statistically analyzing the situation of rural
tourism and using vital instruments such the
questionnaire and the human developing
parameter, outline the desire of all authors. We
are talking about promoting a form of tourism
that is unique in Romania, rural tourism and
agrotourism, giving viable solutions for the
development of the national economy by
creating a personal system for sustainable
development.

Rural Tourism — Treaty goes beyond an
ordinary university course. It cannot be called a
simple book because of the field, symbols and
subjects approached. Rural tourism and
agrotourism have been long debated in the last
two decades; this is why some of the general
information must be left aside and other aspects,
exciting and new, must be explained. What is
new, thanks to the authors is the fact that the
reader will discover not only those fields of
interest that are common to Romania, but also
correlations to other areas that have the same
rural tourism, which is the same as ours or
different. This comparison can be one of the
most important goals of this research because
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the book analysis and outlines the similarities
and the differences between Romanian rural
tourism and the one in other areas.

2.2. A treaty for entrepreneurs and
consumers
The first chapter, Rural Tourism and

Agrotourism in Central, Eastern Europe and
other countries worldwide, illustrates different
situations from countries like Poland, Hungary,
Bulgaria, SUA, China, Taiwan, Malaysia and
Australia. The reader finds himself with a
puzzle that he has to build even if the pieces
seem impossible to relate. What similarities can
be between the traditionalism of the Chinese
culture and the variety of the American people,
for instance! Well, there surprisingly have many
things in common.

Moving closer to Romania, the second
chapter, Rural Tourism and agrotourism in
Occidental Europe, decides to analyze areas
closer to our country. This part of the book
deals with countries like Germania, Austria,
Italia, Belgium, Spain, Portugal and others, each
being unique. By proposing structures of this
field of interest, campaigns, mottos and
successful businesses, we can easily see how
some countries are proud of their rural tourism.
The reader can find out which country can say
,»One tourist = one friend. Smile!”’

The Romanian village, recognized as
sacred to all people, lets itself discovered in the
IIl chapter, Economic Rural Theories and
Statistics of the Romanian village. The
exploring of this mystical place transforms the
whole experience in a great expedition, powered
by elements of sacred and profane. Who could
refuse this invitation to abandon, just for a
moment, the profane city and embrace the
sacred village? These chapters show some
programs not so well-known but very efficient.
Miorita, for example, the famous sheep
transforms itself from a legend to an expedition.
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W Ch 12 - Eternal and suspended time in the
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W Ch 13 - Marketing of the touristic rural
products

B Ch 14 - Sustainable rural tourism. One
instrument for evaluating sustainable rural
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One by one, the chapters show the reader
the way to the central theme of the book. The V'
chapter indicates the main coordinates of
today’s situation in rural tourism. The fact that
the Romanian village has been transformed into
a touristic product must not surprise us. The
way in which the actual village and its
inhabitants are affected is something that the
book intends to clarify. Besides, let’s not forget
about the Romanians who are always happy
with guests because they are unique hosts.
Hospitality is an element encountered in
Romania’s rural area. The VI and VII chapters
debate on the touristic product and the place
gained by agrotourism in the general market
economy.
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We were talking earlier about how difficult it is
for a research to encompass all the needed
information and add new things. This treaty
shows the link between rural tourism,
agrotourism and the bond between man and
animal, because we cannot forget about the
strong feelings between the two, especially at
the countryside.

Another important issue refers to food, which is
considered crucial when it comes to satisfying
those tourists who choose this form of tourism.
Things like what should be served and what
should be left aside, traditional meals to allure
the tourist, all these can be discovered in the
pages of the treaty. Slowly, we cross over to
another important resource of the Romanian
village, resource that made Romania famous:
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the wood. Treated like precious gold, this
material has come to live in the hands of many
great craftsmen. This treaty invites all readers to
smell the fresh wood from its pages...

The XI chapter describes the personality of the
Romanian peasant, without whom the village
could not exist. His way of being is described
by two symbols, The Village Museum and The
Peasant’s Museum. This is how this treaty goes
beyond an ordinary book, always sending
invitations to smart readers. And if we have
been already invited to reading, why should we
not take the opportunity and travel back in
time?

The time theme, which is debated in two
chapters, tries to clarify some fundamental
concepts, of eternal time and suspended time,
concepts that are very interesting.

The last part of the treaty talks about the
marketing of touristic products and sustainable
rural tourism, two issues refer to in an authentic
way. The X1V chapter ends this research with an
invitation to take care of the next generation
because it depends on how responsible the
present one is.

It has already been decided that this
piece of work can be a complex treaty and that
it is more than a simple book. Once you read it
you will feel richer in knowledge, you can
verify personal information about the discussed
subjects and you can accept points of view or
debate ideas.

The most important thing is for you, as a

reader, not to slip into dreaming because the
pages are full of invitations to travelling. This is
not a bad thing at all, as long as it helps you
outline ideas about the Romanian rural tourism.
Going through the pages of this treaty you
accomplish to learn more with each subject.
The second goal of this piece of work is to offer
to all entrepreneurs successful methods in order
to maintain the authenticity of rural products
and in the same time, adding quality,
complexity and professionalism. Their offers
will be unique and competitive and ready to
stand up among rural products all over the
world.

3. Conclusion
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As a personal pint of view, this treaty brings an
interesting concept in discussion, that of new
folklore, created by merging rural literature with
scientific research. If until today, we couldn’t
have observed a possible link between folklore
and Romania’s rural economy, this treaty brings
along new dimensions of rural tourism
maintained by old traditions. This is truly a
brave attempt because this piece of work tries to
change the mentality of a nation towards the
greatest development resource: the exclusive
Romanian spirit, forgotten, for too long. The
treaty presents rural tourism like never seen
before: original, exciting, mysterious, full of
potential and giving the right methods through
which all that has been promised in these pages,
can come true.

Rural Tourism — Treaty has been designed on
two dimensions, economic an folkloric: because
of this, the public is expected to be formed not
only by specialists but also by entrepreneurs,
students, future scientists or just good books
lovers. Regarding the actual style of the writing,
the treaty stands at the edge between scientific
and artistic and this makes it easy to read and
perceive. Therefore, the text is, on one hand,
scientific, because of the theme, concepts and
domain (economy field) and artistic, on the
other hand, due to the approaching style.

Why is it worth reading? Simply because we
start to regain lost values, page by page, to
remember about the touristic potential this
country still has to offer, potential that has never
been exploited at its true value. By not
interfering with the future, the authors leave us,
entrepreneurs an consumers of rural tourism, the
possibility to reinvent the future, just following
simple directions. Not only the products
presented and the touristic destinations make
the reader addictive, but also the pages of this
treaty, which makes you read it again and again,
always with new expectations.

It becomes important not only for the tourist but
also for the entrepreneurs to learn all about rural
tourism and to treat this part as a unique one.
The consumer of rural tourism is different from
all other consumers and the entrepreneurs must
know all about their needs and expectations.
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Once this happens, this field of interest can
grow and expand. We are talking about
sustainable development which is part of the
general economic development.

The economic measures regard the touristic
rural product, which is another special
characteristic of rural tourism. The offer should
be regarded separately and a profile of the
consumer is required. The economic world is
changing continuously and rapidly. In order to
maintain the business, the entrepreneurs must
find and use measures that allow them to
expand.
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